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Today’'s Presenters

MCAP Acquisition Corp.
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MCAP - A Catalyst for Growth l AL ‘ f&dmeﬁaE

» MCAP s sponsored by an afffiate of Monroe Capital, a leading asset management firm with approximately $11.2
Leading ]
| ; i billion in assets under management as of October 1, 2021
n;;e;:uen + Monroe Capital’s investment professionaks hawve investedin over 1,450 loans and related investimentsinan
NSRRI aggregate amount of $21.5 bilion from Monroe Caopital’s formation in 2004 through March 31, 2021
Commitment to * Monrog has been an incumbent lender since H.L.G. Growth’sinvestmentin December 2014
AdTheorent + | addifion, Monroe has a minority eguity co-invast position in AdTheorent representing ~2.5% fully-diluted ownership
Sector » Monroe Capital has invested aver 34.1 blon in 330 software, tech-enabled and business services companies from
Expertise Monroe Capital’s formation in 2004 through March 31, 2021
Thunder Bridge | REPAY Thunder Bridge Il
Successful SPAC July 2019
= : June 2018 m NASDAG: RPAY August 2019 m e
o-sponsor $258mm PO $653mm EV NASDAG: THIR NASDAQ: INDI
> 200 BV Growth Since PO $345mm PO A
Selected INMOBI O MediaAlpha h"'th~u-ﬂ'ﬂn d ppatess REPAY  Oommosoov. ACQUICT i) Bigoakd MADISOM gualifaces
Investments
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MCAP Investment Highlights - Why We Are Excited

Massive Digital Media Spend with Continved Growth on the Horizon
Purpose-Built Platform for Performance with Machine Learning at its Core

Well Positioned to Capitalize on Evolving Privacy Trends

Attractive Growth Opportunities Including CTV Enabled by Our Technology
Platform

© RDTHEORENT €

Accelerating Financial Peformance with Growth and Profitability
& Experienced Team at the Forefront of Innovation within Adtech

7 Attractive Valuation
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Company Overview
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AdTheorent at a Glance

Al

Only Public DSP
Primarily Engineered
Specifically to
Maximize Campaign
Performance

Massive S171BN?
Digital Media Market,
Growing Rapidly
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Differentiated &
Strategically
Advantageous

Privacy-Forward
Approach to Data

Al/ML AT ITS CORE

@ RADTHEORENT

Positioned to Capture
Growing Share in
Rapidly Emerging

Channels Such as CTV

i,
Is]!

Solutions Catered to
Verticals - Important
to Brands

PURPOSE-BUILT PLATFORM POWERED BY




" . w s e _ , @© ADTHEORENT
Digital Media Spending is Poised for Exceptional Growth Driven

by Programmatic

Programmatic Digital Media Spend in U.3.

|5 in &)

Digital Media 3pending
S171BN!

9 CAGR:14.4%
Frogrammatic
Digital Media Spending:
S90BN! °
A\T's SAM:
S13BN' Performance-
oriented

programmatic
spand in 2021

2020 20 2022 2022 2024
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Programmatic Ecosystem Helps Advertisers Effectively
Scale Campaigns

AdTheorent is a leading programmatic DSP operating in the open internet.

Damand side Platorm

(DSP)

Wanl lo place compelling
ads infront of polential

Aulormates the planning

Help publishers monelize

execulion and their inventory by making

measurement of ad it available through
campaigns = connecling exchanges /

publisher od space fo markefplaces connected
adverlisers seeking media to DSPs

for their adverisements

© ADTHEORENT
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The De Facto Methods of Ad Targeting are Outdated, Less Effective,
More Expensive and Out of Step with Privacy Trends

THE MOST PREVALENT AD TARGETING METHODS OUR COMPETITORS RELY ON:

1. Cookie-Based Relargefing

,

Same A For Wieaks

RETARGENING DISADVANTAGES

Dependent on Parmonal Appla’s new cperating
Browsing Daota and

Parsonal Intenssts

Google. ond other major
broswsers. phasing owt
third-party tracking in to sharing rrobile
cookies advarlisang I
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HEIEm PRGUINES user ot

2. Segmeni-Based Audiences

Target. “Home

Irnprovement
Enthusiasis™

AUDIENCE DISADWANTAGES

[ ?

Underparfomns
rabative to ANT's
predictive adverizing

Ralies on stake, “block
bove” and unknown dota cookias, abways ralias
which 15 often iInaccurafe

=

Offten relies on

on 1:1 data




Performance-First Programmatic Marketing

Platform for the World's Top Brands
© ADTHEORENT :iursssmee .

With Machine Learning at its core, AdTheorent’s platform delivers

real-world valve for advertizsers and marketers,

AdTheorent’s capabilities enable it to find consumers with the
highest likelihood of completing customer-desired actions
including online sales [ actions, realworld visitation and sales lift,

rmiaking it the only public DSF specifically built to drive

performance as measured by customer KPls.

Confidential | Poge 12
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AdTheorent's Platform Drives Industry-Leading Peformance Using

Machine Learning Models and Non-Sensitive Data Signals

AdTheorent machine leaming models leverage available digital signals to optimize digital

advertising performance - o

200+ DATA ATTRIBUTES

@ FULLITHES
Chicago Tribune
S L1y
T ¢? FINE Y AR S R - 3 :
e G
A l_#.-""-' k ':' S Mew patient registration Retall foot trafilc
-
.-'- —_
Lt e BRSWIEE NAE
9 7 © _cwome i, E
OEWICE MAKE
PREDICTIVE [~ n . _.._I i
5 . T 2 2 = g a3 "
IR ﬂ N —— Imsurance appications Vehicle sales [ift
\\H"‘M Android Ple
b 3 bk
'\ (],
H"-x 50 ﬁ Chicago -rl‘
x\' - .
'\\_ Latrigng
L IE‘ A1.BTE1E b, BT S8R Coupon dosnloacd CPG onlire ialed

TEMFERATURE
a4
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Platform Models Operate on a Massive Scale

Qur platform models evaluate 1 million+ impressions per second based on 200+ data aftributes —idenfifying

data correlations among conversions — and optimizing targeting based on each impression's predictive score.

We bid on <0.1%% of impressions we evaluate

I0DeRo0i0r o
D0O0RoOD0 K
SERO000D00OD0
ooeEoiieo
SR
D00Rop0 R
OUR PLATFORM EVALUATES AND 1 Million+ 87 Billion+

ASSIGNS PREDICTIVE SCORES TO Impressions Each Second Impressions Each Day
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Privacy-Forward Solution Well Positioned in Privacy-Centric
Environment

AdTheorent’s Platform Is Well-Aligned With Demand for Frivacy-Compliant Solutions...

\/

ADTHEGRENT = =3 A < = 2
DOES NOT USE a = . et information Email Addresses Empiloyment Siohus Biome¥ic Recard
-r
I | | I
1 A
|
? =0= il
t - e o s
Phormoceuticals Fimoncial Services Govermnment

...and is Poised to Benefit From Increased Privacy Trends

Insurance

+ Zoogle ond Apple are leading initiotives to maoke individeal 10s (Cookies and Device |Ds) Less Available for Ad-Targeling

* There are several parallel industry initiatives to facilitate privacy-fit media buying with API-based approaches

+ Oherindustry efforts foreplace cookies with Unified 1Ds will allow the industry to leverage a form af 1:1 cookie/user 1D

replacemeant, but withmore Emits

QTHER INDUSTRY PLAYERS ARE DEVELOPING LUSER ID ALTERMATIVES TO MAINTAIM THEIR BUSIMNESS MODELS.

ADTHEQRENT WAS BUILT ARQUND PRIVACY-FORWARD SOLUTIONS AND DOES NOT RELY ON 1:1 TARGETING METHODS,

@ RADTHEORENT

v/

CCPA & GDPR
COMPLIAMNT

v

FLA&
COMPLIANT

v/

HIF A
COMPLIANT
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AdTheorent’s Differentiated Al / ML Solutions Yield Significant
Competitive Strengths

Major Agency -
Company Performance Ceniric Privacy Focused Core A1/ WL Heldoo Customer Brand Direct Cutom ‘!l’erhcul
Platform TR Solutions

© ADTHEORENT . . . O . .

e » @ > @ OO

Corg Capably Complémentary Capability Lrmitéad Copabuily Mot Offered
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Why Advertisers Choose AdTheorent

Ability to Drive
Complex KPls

el Lt

Gealified S#e Traffic

High Valae Sile AcBon

@

Cusbomer Acquisiion

2,

Nowleads

Online Sales

Award-Winning

Custorn Vericalized

Technelogy Platform!

35

Technologists

23

Data
Scientists/Analysts

34

Campaign
Qptimization Specialists

@ RADTHEORENT

Data Science

solutions

Unigque selutions that drive real
waorld cuteomes specific to each
incuskry vertical, allowing
advartisers 1o eazily understand

RO of their maketing irnvestrments

Expertise

AdThaorent data sciantists have
deep expefence using ML tool
uch ot Pylhon, B, Scala and
Spark o bulld ond manage cwer

P

1,000 individual ML models al any

given mament to dive high-

quality pedormance

© ADTHEORENT
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AdTheorent Works with the Most Sophisticated Advertisers in
the World

Average Client S5pend (=5500K)

(£ in Thousonds]

Al
@ . $1.649 51,872 51.713
\¢
Healthcare & Pharma Financial Services (BFSI)
(24% of LTM Q3 ‘21 Revenue) (21% of LTM Q3 '2]1 Revenue)
2014 2014 2018 2020
- E} ol 80% 76% 78%
| |
Emﬁ -IH Growing Number of High Value Clients

Government, Education

& Non-Profit Reial
Dining & QSR Travel & Hospitality LTMGE15 LTMQ317 LTMQI19 LTMGQ3'2]

Highly Regulated Verticals S = 208 279 325

Confidential | Poge 18




@ RADTHEORENT

Client Case Study - Fortune 500 Global Pharmaceutical Brand

Situation and Solution

+ Sllvation: Client sought 1o incredse brond awaraness and aguip
condition sufferers 1o talk with their doctor about freatment. The brand
partnered with AdThaorent 1o drive patients 1o their site to uitimately
increase new patient starts.

+ Solution: AdTheorent leveraged a two-pronged approach using
predictive targeting and third-party phamaceutical audience
segments', developing custom ML models that identified condition
sufferers with the highest likelinood of completing warious actions on the
brond site.

Key Highlights

+ Adiheorent drove 3K incremental patient starts during the
COVID-19 Pandemic

PV Sﬁﬁgﬂ;ﬁf& == 4X Oulperformance of

anll =8 Cheni'sCPA Benchmark
benchmarks by 26X

k Drove Approximately 5K ») 100%+ Yol Growih
customer conversions L In Client Wallet Share in 2020

Confidential | Poge 1%

Brand Revenue Jpend OwverTime

100% 12%%

T T T T T L 1

LTM @3 '14 LTM G317 LTM G3'18 LTM Q317 LTM Q3 "20 LTM Q3 '21




— Purpose Built —

+ Faunded to help torget mobile -

cookie: were unavailable

Furposs built ot perffermance-
based plabarm with facus on core
Al/ML decisiening and privacy
beneatits

Frimanly partnered with large
holding company agencies

Mobile

2012

Privacy-Forward and
Performance-Focused

Greally diverified customer base
|n|:-f,.u;||ng Brand Direct chents ong
noreathiated ogencies
representing 74% of revenues in
YD Q3 2021

Platiorm eutperdorm: raditienal
D3Pz ond i fruly emnichannel
including deskiop. video, CTV

Foundational advantage waith
reégulated varicals fuch as Heallh
Cany/Pharma ond
Banking/Ananciol Services

Purpose Built Platform For Performance and Privacy

] 0B

Mobile Desklop Video

Today

@ RADTHEORENT

Future Growth —

Further invest in verticalized
salufions and capability
differentiation a4 the need for
perfarmance and privacy acrass
wverlicals increases

Scalirg high groweiih channels such
a5 CTY

Caplure additional “upper funnel”
adveriter budgeis as meant of
augmanting data owvailoble 1o
dimddr lwelir=-funngl coameersion
@ity

& =

Intemalional -
Expansion crv
2021 Onwards
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AdTheorent’'s Positioned to Capture Large CTV Opportunity

Fastest Growing Programmatic Channel

U.S. CTV Advertising Spend

+ CTV consumption s growing rapidly, fueled by both the rise of cord [¥ in Billions)
HMing and the pandemi e
cutting and the pandernic L oem ol

51148
Adverisers Increasing Focwus on CTV Spending

« CTV continues to take share from linear TV, accelerated by consumers”
desire to balonce wbscription spend with free, adsupported 2020E 2021E 2022 2023E 2024E
streaming programs

AdTheorent CTV Revenue Growth

Using Machine Learning to Drive CTV Peformance
243%

« AdTheorent’srobust machine leaming capabilities are well-suited to
drive real word results on CTV, positioning the company fo copture an ]dﬁ/‘.
increased share of media budgets

AdTheorent outpacing fastest growing . .
programmadtic channel market growth in 2021 0204 2021F

e B e e
Confidential | Poge 2




Exceptional Momentum in 2021

YOY Adjusted Gross Profit Growth!
4%

367

27%

T
@ F020A Gl 20Z71A 22 2021A @3 H21A

YOY Adjusted EBITDA Growth
659%

54%

L
G MIP0A L)1 202TA @2 20214 L3 X2 1A

Confidential | Poge 22
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Strong YTD Q3 2021A
—— YooY Performance

300%+

CTY Growth

857+

Brand Direct Sales Growth

657+

YWideo Growth

257+

Bookings Growth

257+

Partnership Commitment Increase
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Growth Strategy
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AdTheorent is Poised to Outpace Robust Projected Market Growth

18% 28%

'20-'24 "20A-'23P
UA. Programmatic Adiheorent
ipending CAGR Adjusted Gross Profit CAGE

i

Land and Expand,
Expand Into New
Verticals and
Early Stages of Investment in Brand Direct 5ales

CTV /Video Direct Access

Opportunity



AdTheorent's Connected TV Solution

U.5. Video and CTV Advertising Spend’
1% ini Billions)

= 5 vides Advering Spend
= .5 Connected Tv (CTv] Adverdising Spend

569.4B

2020E 2021E 202%& 2023E 2024E

@ RADTHEORENT

AdTheorent Video and CTV Revenvue

1% in .I|.1|II||:.\|':5II

B video Revenue +58% =
B CTY Revenue 537 1M
YOY Growth ’* L

$15.5M

$20.4M

WITA 04 20Z1F
VIDED & CTV =% of TOTALREVEMLE
13% 1% 5%

DEVICE TYPES
srmart Tw's Goming Consoles set-Top Boxes

ADTHEORENT S CONNECTED TV DIFFERENTIATORS:
= Mulliple parfngns allow for divese poemivm contant
= Real Word Outcomes tied 1o CTV
= Retargeiing through the CEM and ihed-party data toargeting

= STV ond Video are fully integrated info werticalized and full-funnel offenngs




@ RADTHEORENT

Accelerate Rollout of Recently Launched Direct Access to Capture a

Massive Incremental Market Opportunity

Direct Access Offers Advertisers a New Method to Access A\T's Industry-Leading Platform

Developed from the ground up by traders, for traders, the A\T platform delivers ML-powered performance while

automating tasks and optimizing workflows — making trading more efficient.

KEY BEMNEFITS

°),, 2] é%’gn
™ o= '
Self-Service Fully Operalionalized ML
Offering Transparent Model Deployment
g G
5 &_)
Avtomated Cost Aviomated
Workflows

Optimal KPI
Performance Optlimization

Confidential | Poge 25

Data Sclence as
a Service (Diaal)

= (©)

S

Consuvitation with Campaign
Management Experts




@© RADTHEORENT
Proven Ability to Land and Expand Into New Verticals and with Blue
Chip Clients

Demonstrated
Revenue Growth

+ ‘We will continue to scale Healthcare/Pharma | AdTheorentRY] aond BFS| solutions, capitalizing on P S

unigue advanlages related to AdTheorent privacy-fiendly data practices ond targeling/ modeling
profocols which comply with indusiry regulalions and brand model governance

Fee
+ Dedicated Vertical Solutions Team will defiver more unique salutions 1o expand growing verticals: & g
e
«  Aute —first 1o market Audience Validation solution and proprietary Keyvword BTS Targeting JV‘
+ Enlefainment - suite of products featwring ACE Viewaearship daota and measurament integrations . :
;_l"lill'l:l! Fromgoeuticol Fﬂﬂ!":-;ﬂ‘
bant 21 Clent =1 Chant 22
= CPG - SEU level sales lift solution; sales data powering ML model optimizations
: Recent Wins
Total 3pend by Vertical B et
Rl F100 CPG

. Baverage Fimanzial
il n 2020 maanp Company Services Provider cempany

2015 20146 2007 2008
National In#’| Pharmo
'_Ilf:' Relailer Campany
Chﬁgz BT i i
I:.P\Git.' Why Are More Brands: Expanding With
AdTheorent?
1. Adihaorant Delivers Maasurable Vales

Z  Adih&scrant Addresses Tough KFs

3 AdihecrentHo: o Wide Ronge of

Healthc are Pharma BFal Verticofzed Solutions




Significant Opportunities to Grow Beyond Core and Expand

Addressable Market

4

International
Expansion

~S48Bn

Programmatic Digital
spendin Europe in 2024E

17%+

2020-2024E CAGR

30%+

Digital Video
2020- 2024E CAGR

v

9

M&A

Opportunities
Proprietary Data
Prowiders

3:1 Technology Tuck-ins
T2 (DSP/ Analytics)
il

Private
Marketplaces

ﬁ Managed Service
=

W Providers

@ RADTHEORENT
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Financial Overview
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Financial Highlights

Track record of growth - revenue has nearly

doubled since 2017

Demonstrated operating leverage - Adj. EBITDA
growth outpacing Adjusted Gross Profit

Resilient business model with key verticals
growing a combined 307 in 2020

Capital efficient, strong cash flow conversion to
fund continued growth

$106.2M

Adjusted
Gross Profit’e
[2021G)4

28%

Adjusted Gross
Profit CAGR™2
(2021F - 2023F)

$1.9M+

Avearage Client
Spend
(LTM Q3 2021)

$83.3M

Gross Profit
[2021F)

52%

Adjusted Gross
Profit Growth'?
(YTD Q32021 A

272

# of Employeeas
(@3 2021)

© RADTHEORENT

$35.0M

Ad. EBITDAZ
(2021G)*

33%

Adjusted EBITDAZ?
Margin
(20213)*

~$579K

Eevenue per
Employee
ILTRAG3 2021)
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I Proven Track Record of Growth and Profitability

Adjusted Gross Profit!

“Rule of 50+" Business {5 in Milians|
: oo Yo¥ Grawlh 32.2% 16.5% 7% 9.5% 28.0% 27.4%
» Unique combination of strong growth
and profitability at scale , aGR: 720%
P ¥ y7A TR CW/:“”
Sustainable Organic Growth s G

547.0 §77.7 5710
o  Custorner KPls underpinning forecast

«  Mulliple drivers of additional upside 0174 20184 20194 S04

0P 0| WP
beyond plan
| , Adj. EBITDAZ2®
+  Ability to exceed 17.6% programmatic s
market growth Margin' | 28,3% 30.2% 34.9% 31.5% 29.9% 27.5% 3.1%

Scalable Business Model

» Targetedinvestmentsin marketing and
technology to support future growth

« |ncreased G&A driven by public
Company expenses

20174 20184 20194 20204 2021F 2022F 2023F




Historical and Projected Financial Summary

(5 inThousands) ™

© RADTHEORENT

Rewvenue $g3,093
% Growth

Adjusted Gross Profit'! $50,727
% Growth

Platform Operations 544,554

Sales & Marketing 27,262

Technology & Development 5,263

General & Administrative 8,257

EBIT (52,242)

EBITDA $7,453
EBITDA Margin & 15%
Non-cash Stock Compensation Adjustarent 5208
Other Adjustments 56,724

Adjusted EBITDA 414,385
Adj. EBITDA Margin 26.4%

Prajecbad Brrancial par managenant at ol May 2021 1o ba
vodoted per Quidanc in FNg URCOMING SOMEngs Lo

5106,877
29%

$67,047
32%

554,452
30,367
6817
10,735

44,476
$15,151
23%

L4590
54,5618

$120,406
13%

£77,711
16%

559,691
31,119
8,052
7918

$13,626
$21,026
27%

5776
45,306
$27,108
34.9%

£121,015
1%

$79,082
2%
559,458
31,608
9,709
8,136

$12 114

577,554
40,072
9,914
13,972

516,160

s“,m ]

$201,091

28%

$131,054
28%

557,231
48,959
13,140
21,019

420,742

$28,566
22%

$8.000

5118,481
59,514
15,610
23,455

535,896

$43,907
26%

o 20XIP Adjusted COITOA Margin dechne: [ 1] Hinng contiruss taramg. (2 Fullyeer pubbe compary sosts meluding DAO
¢ Insuronce, ond [3) on increasein foracosted markeding spend !
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Transaction Overview
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Transaction Overview

Sources of Funds

SPAC Cash in Trust! 3318
! PIPE Imvesiment 122

SPAC Shares to Company® 584

Additional Debt Financing

Cash on Balance Sheet . 3.5

Total Sources of Financing | 1,026

llustrative Capital Structure

and Ownerships Breakdown

Pre Farma Shares Crwnership
Total SPAC Sporsor Promote Shorest 7.3 &7%
Pubklc Shaeholdears 3.4 28.9%
Saller Rol-toers 584 535%
FIFE 122 11.1%
Pra Ferma Tolal Share: Qulstanding 109.5 100.0%
Total Equity Viclee @ $10.00 / share $1.0%5
Less: Met Cosh [214)
Pre Ferma TEV saaz

@ RADTHEORENT

Uses of Funds

Cash to the Bolance Sheet 3214
Debi Repayment 24

Cash Considerafion? 142
sPAC Shares to Company ' 584

Transaction Costs 40
Total Uses of Financing 31,026

Pro Forma Ownership?*

&.77%
SFAC Management

11.1%

PIFE Imvestor Sharas

i

28.9%
Pubhic
shareholders
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Compelling Financial Profile = “Rule of 50+"

MET REVEMUE GROWTH

2027P

2022p

Py — B corolyties DV 4LiveRamp Magrite °  m .omatic O theTradeDesk  VIANT.

Adj. EBITDA MARGIN

2021P

I_:_'-f"\-"' aliveRamp Magrite = cooMatic  OtheTmdeDesk  VIANT.

Median: 30.8% : 38.5%

2022P

& ROTRGBENT * By caclytics® DV iliveRamp Magrite©  m uoMalic  OtheTadeDesk  VIANT.




@© ADTHEORENT
Attractive Valuation Based on Public Market Comparables

TEV / Adj. EBITDA

Transaction Priced at 29% Discount to Peer 2022 EBITDA Multiples

2022P

 sormggeen B corolytics® DV sieremp Magnite®  mouMatic  OthiadeDesk  VIANT.

TEV / Adj. EBITDA
Transaction Priced at 31% Discount to Peer 2023 EBITDA Multiples
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© ADTHEORENT
Adjusted EBITDA Reconciliation

($ in Thousands)
2017A 2018A 2019A 2020A 2021P 2022pP 2023P
EBITDA $7,453 515,151 $21,026 520,894 524,110 2 $28,566 543,907
Adjustments
Equity based compensation 208 490 776 657 4,488 8,000 8,000
Transaction costs 366 301 3,200 1,412 298" = -
Non-Operational Income and Expenses 1,023 1,027 898 872 1,231 - -
Non-core operations 3,934 2,990 1,208 1,047 - - -
Terminated Executive 1,248 (6) - - - - -
Double Rent Expense 153 306 - - - - -
Claritas royalty payments - - - - 522 - -
Total Adjustments 6,932 5,108 6,082 3,989 6,538 8,000 8,000

Adjusted EBITDA $14,385 520,258 $27,108 $24,882 530,648 536,566 $51,907




, _ @© RDTHEORENT
Grew Revenue in 2020 Despite Unprecedented Challenges to the

Advertising Industry Showing 30% Growth in COVID-Resilient Verticals

ADJUSTED GROSS PROFIT BY QUARTER' COWVID-RESILIENT
Gl 22 B3 o4 8 Eanking. Finoncial Services, Insurcnce (BRI
B Govemnment, Education, & MNan-Profit
57780 578.9M Ya¥ Growlh Heglthcore/Fharma
SR TR Tor Growth
+27%
$40.8M +5EF,
(2% +68%
Fnam $13.7M =
+ 1%
S15.0M S15.5M + IR
vl b 2020 LTM Q3 '20 LT 313721

AdTheoren] Experienced Sirong Recovery
and a Redurn bo Gronwth in H2 2000

AdTheorent's shrong financial perfermance during eritis iz the rezulf of zeveral sthrategic advantages:

= Campgaoigns deliver measunable ROL giving AdTheorant pricedty when = Vertical depth and variety of offerings permit Adihecrent to emphosize different
advartizer budgets pressured solutions/verticals
= Long-standing muliyecr ogency and brand clients = Platfcrm ML-based bidding optimizen clliowed AdThecrent to dive moxmuem efficiency

dunng penod of low cdvertiser demand
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H.l.G. Growth Overview EHE

GRAOWTH PARTHERS

H..G. Capital {"H.I.G.”) is the largest private investment firm focused exclusively on the middle market. H.I.G. Growth Partners
(“H.lLG. Growth™), the technology focused growlth equily sirategy within H.I.G., invesis in leading growlth-stage software, digital
and internet companies and closed on its invesiment in AdTheorent in December 2014

H.l.G. Overview H.Il.G. Growth's Commitment to AdTheorent’'s Growth
» HILG. 1O Zq-r..mmg 3!: Sl prvate iInvestmant e ownll over $40 Bnllvon under «  Smce HLLG. Growths mapanty investment in AdThaonant in December 2016, 11 ot Bean
A mant’ A valppodded partngr 1o h Company.
« Fifteen offices in Horth America,. Eurcpe, and Latin America +  H.LG. Growth has extensive successful investment espenence in growth-orented
« 800 total employess including =450 wvastrmeant profaspconals technology bufiness including ower 25+ investmentsin laading sothware, digital and
=  Consigtently the meost active firm in the middle market since inceplion in 1993 infermet businesses
Cumenily manage a portioho of over 100 companies «  [m 2010, H.LG. Growih waos the fist imsfitutionol investorin Spoil. a leoding video /CTV
» LG Growth Porfners is a leoding growth stage fechnology-focused investment group 35P ihaf wos sold to RTL in 2004 (full MG, exit in2017) and subsequenily old io
wathin the H.LG. Platfomm. Magnile in February of 2021 for §1.28.
«  Cumently investing out of HILG Growth Partners Il o $570M fund +  Poat close, H.LG. Growth will continue 1o hold o subsiantial equaty stake in AdThearent
and will continue 1o play on aclive role wpparting 1he business
H.l.G. AUM Growth Since Inception Select Software, Digital & Internet Investments
Committed Copital r I :
% in Bilion pa SPOTX centerfield HINFOGIX
2010 - 2007 2008 - 2009 2002- 2014
30 Soid to RTL S b PhaBinumn Eguity Sazéed 1 Trzerrem Brarvee
1 G
a18 52 ’ TRIAD M Lancope
511 0013 S0 = 20w 0= 2015
%8 -1 Soid to Reciordge Scid toGensation Soad to CIECD
Gozarth Bty [P AG P T
g1 21 -
5.
r T T T E i i
1998 2000 2002 2004 004 M08 2000 2012 2014 2014 2018 2020 MX H MODE $ Titan
|SRIF) [P ety
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Client Case Study - Fortune 500 Insurance Brand

situation and Solution
100 KOPA Client Pedormance Tanget

« Sihvation: Client sought 1o drive new prospects 10 complete an online
insurance quote at an efficient rate, looking to capitalize on the
increqse in video consumpdion durng the COVID-19 Pandemic

......

+ Solulion: AdTheorent ran pre-roll vided across all devices foincrease $20.00
awareness among new prospects with a final goal of driving these users $15.00
to complete a guote submission online. AdTheorent developed custom $l0.00 - \ ook
machine leaming models that predictively scored every impression o
opporfunity in reql-fime for the Bkelihood of diving the intended action +
CPA Cumulative iCPa
Key Highlights Brand Revenue Spend Over Time

+ Adiheorent drove online quote submissions utilizing cross-device
video advertising

‘. $1.80 Cost per Action W5 0% Video Completion Rate
57.467 Cost per Incremental T S
Action, 13X more efficient J2). Visibility info $14M+ of

than client benchmarks REVSIURICr S C a7 e 2000 030




@ RADTHEORENT
Long-Tenured Leadership Team

Jim Lawson. Bill Todd. Andrew Anderson, Chuck Jordan.
CEO & Board Member Chief Revenue Officer Chief Technology Officer Chief Finoncial OlBcer
[# years ot ANT] 2 yeors ot AN % yoows of AN & years ot ANT]

|"1'_="f Avdu_glc, _ Calynn Krieger, Jason Han, Rick Dalton, Kurt Roocke.
E"“Ef '""3"'"“’3’..'.3"' Secunify Officer VP, Strofegy 5VP, Medio Operafions SVP. Yipld & Data Strategy SVP. Client Success
2 yeors abAM)] j& ybars af ANT] 8 years at AN {6 years at A\ (7 yoovs af ANT]

Confidential | Poge 42




RISE FACTORS @ HDIHfUHEﬂT'

+ Rtk Related 1o AdTheorant’s Busnas, including:
= AdTheoent's weceess and revenue growth is dependent on its morketing effors, ability 1o maintain it brand, cdding new cuttamens. lounch and morketing of new products
and services, effectively educoting aond training ifs existing customen and increasing usage of its plotform and services by its customers.
+ IF AdTheorant foils fo innovale and make the right meestrment decisens in its offerng: and platform, it may not atiract ond retain custormers and its evenue ond nssulls of
operations may decline.
« Adihecrent reles onkey custormens and g los of such customens could harm its business, operating results and hinancial condrtion.
»  AdThectent B subject fo payment-related sk and ifits customen do not pay. or dispute their invaices, it business, operating results and financial condifion may be odverely
affected
+ Adlhecrent's revenue could dechng and s growth could be impeded fits accer to adverising inventory i dirmanished or foils fo grow,
= AdTheorent allows ifs customers and swppliers to uliize applicafion programming interfoces, or APIs, with its platfomn, which could resulf in outages or secunty breaches and
negotively
= impoct ity butiness, operating results and financial condition.
= If AdTheorent’s access to dato or non-propeetany fechnology s dimineshed, including throuwgh thind-porty hosting and fransmissicn services, the effectivenes of its plotfcemn and
senates would be decretsad. which could horm s operaling reiults and hrancial condiicn.
= AdTheorent's failure to meet confent and inveniony standards and provide services that its cusiomers and inveniony suppliers frust could harm its brand and reputation and
negotively impoct its business, operating results ond incncial condition.
* Risks Reloied fo Dota Privacy, incheding:
= Changes in legislafive, judicial, regulatony, or culiunal environments rebating to information colleciion, we and processing maoy limit AdTheorent's ability to collect, we and
process data,
= AdThecient's butinges or abilify fo operaie it platiorn could be impacted by changes in the fechnalagy mdustey by esfablished technology companies o govemment
regubaticn.
+ Risks Related io AdTheorent’s Intellecival Properly and Technology. incleding:
= AdTheorent's intermnal infermation technology spstems moy fail or suffer secunity breaches. loss orleakoge of dota. and ofher disrupfions.
*  Risks Related fo Government Regulation, including:
» Adfheorent's business i subject to o widerange of lows and regulations. many of wihich are evabing, and failure to comply with such ks and regulations could harrm its
business, financiol condition, and results of operations.
+ Genaral Risk Facter Relaling fo the Business of AdThecrent
= Thie market in which AdTheosent parficipates is intensely competitive and frogmented.
*  Failura fo monage Adtheorant's growth effectively could couse its business 1o suffer ond howve an adverse affect on its business, operating results and finencial condition,
= Seazonal fluctuations in odveriging activity could hove o matesolimpact on AdThesrent's everue. cash llow and operatemg resulis,
= Future ocguisifions, sirategic invesiments or clicnces could disnept AdTheorent's business and harm its business, operating results and finencial condificn.
+  AdThecrent may wlilize g agnificant amount of indebdedness in the operation of its busness, and its coth flows ond operating results could be adversaly affected by reguined
penyrments af any detst or relafed interest and ofher rtks of ary debt francing.




RISE FACTORS (Cont’d.] @ HDIHEUHE"T'

+ Rtk Related 1o the Chwnechip of adThecrent Common Steck, including:
= Thie moarket phice of AdTheorent commeon stock may be volatile of may decling. and you may not be able 1o reell your thares at or above the phice you paid for such shares.
» Insiders will confinue fo hove substontiol control owver owr company ofter the Business Combingtion. which could limit vour ability to infleence the outcome of key decisicns.
insluding o change of coniral.
= Rizksz Related o MCAP aond ihe Business Comizination, including:
« There can be no asurance that the Post-Combmation Company's common steck will be approved for Bsting on Maszdog or any ofher exchonge o that the Post-Coembination
Campany will be able te camply with the continueed listing stondand: of Naidag of any other exchange.
= Subzequent tothe comsummeation of the Business Combination, the Posf-Combination Company may be required to take write-downs o write-offs. or the Post-Combination
Company may be subject to restructunng. imparrment or other charges,
= |If the Business Combination's benefits do not meet the expectations of investon or securities anclysis, the morket phice of MCAP's securities or, following the Closing, the Posi-
Combination Company™s secunties. may decline,
« The Pest-Combination Company will gualify &2 on “emerging growth company” o well as a “smaller reporting company” within ihe meaning of the Jecunties Acl.
= The wvnaudited proforma fincncial infermnation incleded herein may nof be indicotive of what the Fost-Combination Company's actual inancial position or resulfs of operations
wiould howg baen.
= MCAP may not be able to conmwummate an inifial buines combination within the required time period, inwhich caze it would cease all openations except for the pumpose of
winding up and it would redeern the Public thares ond kguidata.
* MCAP stockholders will have o educed owngrhip and vighing intnest altir the Busngs: Combination and will mopecise less influsnce over pal=lgb=l=l Tyl g1
= MCAFP doss not have a specified moximum redemption threshold,




